Management - full-time Master

No. Course ECTS Total hours Lectures Classes Lab. Sem. Pra.
SEMESTER |
1. Corporate Finance 4 30 15 15
2. Economics for Business 4 30 15 15
3. Strategic Marketing 4 30 15 15
4. Quantitive Methods 4 45 15 30
5. Law for Business 2 20 20
6. Strategic Management 4 30 15 15
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8. Leadership 15 15
9. Elective Course 4 30 30
ALL 30 245 125 120
SEMESTER I
1. Business English 2 30 30
2. Managerial accounting 3 30 15 15
3. Customer Experience Design 4 30 15 15
4. Team building 15 15
5. Innovation Management 4 30 15 15
6. ﬁgre;r;g:)rgz na;nd Supply Chain 4 30 15 15
7. Human Capital Management 4 30 15 15
8. Elective Course 4 30 30
9. Master's Degree Seminar 4 30 30
ALL 30 255 105 120 30
SEMESTER I
1. Business English 30 30
2. Investment Management 4 30 15 15
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5. Digital Marketing 4 30 15 15
6. Business Ethics 1 15 15
7. Business & Sustainability 4 45 30 15
8. Elective Course 4 30 30
9. Master's Degree Seminar 6 30 30
ALL 30 270 120 120 30
SEMESTER IV
) IR
5 8L?tzlijrr1;zatlonal Behaviour and 5 30 15 15
3. Risk Management 4 30 15 15
4 o for ot | @ | s | o
5 lI\)/IL:)Sclirt?;r; Stechnologles in 1 15 15
6. Elective Course 4 30 30
7. Master's Degree Seminar 10 30 30
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